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Logo & Branding Proposal

Mertht

FLOURISH UNDER THE SUN




Logo

Main Logo Explanation

The logo design is a modern adaptation
of the existing coat of arms.

- It contains a simplified version of
the sun, maintaining the shape and
colour

- It re-establishes the slogan

FLOURISH UNDER THE SUN — : i i )
Flourish under the sun




Logo
Font Logo variations

Bree Serif

logo on black background

Merritt

The Bree Serif font family is an energetic and mature slab serif.

The characters in Bree Serif maintain the original flavour of

handwriting and provide wider support for optimal editorial
usage. The slabby nature of its shapes, particularly in the
heavier weights, makes for a strong impression.

¥
black & white Merrltt

FLOURISH UNDER THE SUN

Merritt -
FLOURISH UNDER THE SUN S Merrltt




Colours

Colour codes

CMYK: 14,27,76,0
RGB: 220, 183, 95
HEX: #DCB75F

CMYK: 61,7,20,0

RGB: 88, 185, 201
HEX: #58B9C9

CMYK: 50,10,100,0
RGB: 141, 182, 62
HEX: #8DB63E

CMYK: 13,60,69,1
RGB: 212, 124, 75

HEX: #D47C4B

Explanation

The main colour represents the sun and
the valley. The colour is taken from the
sun and animals represented in the
coat of arms of Merritt.

The blue colour represents our lakes and
sky, to commemorate a previous slogan:
"A lake a day, as long as you stay"

The green colour represents freshness
and hope, our commitment to being a
sustainable and respectable city.

This colour represents our roots and heritage,
as Merritt main industries were/are involved in
mining, forestry and agriculture.
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EXPIORE  CITYSERVICES  COUNCIL&ADMIN.

BUSINESS § DEVELOPMENT  PARKS &

REFORT AFROBLEM PAY ONLINE CAREERS NEWS CONTACTUS
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REPORT A PAY ONUNE CITY COUNCIL INTERACTIVE

PROBLEM

NEW WEBSITE IS RELEASED!
< Nowemet 2, 2019
The city of Merit is excited to announce the ounch
of cur e wedite, which wi¥ help, a
pro=pect citizens to hove o better understanding
of what goes oe..

MAPS

REGISTER FOR JOIN OUR
A PROGRAM MAILING LIST

NEWS & ANNOUNCEMENTS > & .

NEW WEBSITE IS RELEASED!
November 1, 2019
The city of Merritt s eciter to amnonnce the kaanch
o o nzve webaite, which wil help citfzcns and
peasect itizuns fa buive a bl e (areding
of what gorzon..

HIDDEN GEMS IN AND AROUND
TOWN. LEARN MORE AND GO EXPLORE

NOVEMBER CLEAN-UP
Mowember 1. 2019

City Hol Parking Lot

Y The ity of Merritt s kacking for velunteers
toelp ey

The city of Marritt is boking for volanteers
t help cleon ua...

NEW WEBSITE IS RELEASED!
Noember 1, 2019 >
The ity of Mortit s earitéat o ancures the faunch

of our new website, vehich vl belp citizens and
Prospect citizens to have o better ander
o what joes on.-

THERE IS AMAZING NATURE AROUND MERRITT.
LEARN MORE WITH FRANK RITCEY.

EVENTS & MORE

NOVEMBER CLEAN-UP NOVEMBER CLEAN-UP NOVEMBER CLEAN-UP
November 1, 2019 Nowembur 3, 2019 Novemter 1, 2019
ity HaV Porking Lot City HaV Porking Lot City Hofl Parking (ot

|| Thecityof Menittis boking fovvainteers | The ity of Merit s ooking for velumteers
- to help cleon ua.. r. to help clean op...

SIGN UP FOR OUR WEEKLY NEWSLETTER
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WHAT IS CORPORATE COMMUNICATION?

Corporate communication is vastly growing, yet changing field involving many aspects outside
of the field of communication. It represents the organization as a whole and defines how aware
and engaged the audience is with the organization.

HOW IS CORPORATE COMMUNICATION
EVOLVING?

The evolution of corporate communication can be explained with 3 keywords:

TRANSPARANCY

There is a large shift from witholding information to being (more) open with the audience.
This is mainly due to the internet as everyone has to ability to search, reseach and make
decisions based on multiple sources of information. Although this may seems worrying,
transparancy can be used as a helpful tool to achieve respect and trust from citizens.

TECHNOLOGY

Over the last 10 years, the channels people have used to communication have changed
drastically, which is mainly due to technology. The concept of many people carrying a
smartphone, gives people the ability to look up any information at any time.

Besides the development of personal devices, software, tools and social media platforms are
responsible for a much more diverse and specific offer in communication channels. On one
side, this creates a bigger challenge to reach all citizens, as on the other hand, it gives the
ability to reach citizens in a more direct and tailored approach.

Another aspect is the visual component to information. Due to the massive amount of
information on the internet, it is harder to be 'seen’, therefor the visualization of information
has increased significantly, including the tools to create visual material. This is also no longer
restricted to still images, as the popularity of online videos has increased over the last years.

TIMING

Due to a fast-paced environment, a fast response time both internally and externally offers
more control over what infornation is shared in the community. This can avoid mis-
information, caused by assumptions and faulty sources.

Because of the technology, not only are we able to send out information at any given time,
which allows us to communicate the right message at the right time, it also allows for
increased engagement as citizens are able to respond immediately.

SAMPLE
CONTENT



Merritt Two-year Budget Calendar

March/April
Final roll from BC Assessment

received. Council sets tax rates by
class.

Late February

Budget approved and tax
requirements set.

Early February

Public consultation on additions/
deletions to the Five-year
Financial Plan and specific

supplemental requests.

Mid-January

Presentation of supplemental
requests (for all years in the Five-
year Financial Plan) to Council.

Mid-December

Utility rates set and the provisional
Five-year Financial Plan approved.

Early December

Council discussion on the
provisional Five-year Financial Plan,
early capital requests, and next
year’s utility rates.

Mid/Late November

Public budget consultation.
Feedback on the provisional budget
and Five-year Financial Plan.
Collection of new ideas,
opportunities, and changes in
service levels from public to be
considered for future budget
planning cycles.

Mid-November

Presentation to Council on the
provisional Five-year Financial Plan
to confirm direction. Provide an
initial look at base budget with new
items approved in prior years.

Initial presentation of utility budgets.

« Council Activities
» Public Involvement
+ Administrative Tasks

June/July

Finance determines base budget
impacts based on contracts and
known economic factors.

July

Confirm Council expectations
and assumptions for budget
preparations.

August

Finalize community requests for
inclusion in budget planning.

July/Mid-September
Budget preparation by
departments.

Mid-September

Business Case Committee meets
to review new budget item
requests for upcoming years.

Early October

CAO and Finance meet with
departments to review
budget submissions and the
overall impact to City
budget.

Late October

Senior Management/CAQO meet
to prioritize new capital and
operating requests, service
level change requests, and
utility budgets/rate proposals.
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Have

How would you
adjust property
tax funding for
key City programs
and services? /

you think:

is an easy way to tell us what

your
say

on 2019 budget priorities

What changes
N would you
What are your suggest?
top priorities?
What's most
important to you?

Our new Citizen Budget Tool Shaping

Our

Financial
Future

merritt.ca/citizenbudget

_ Novi6-Dec 2, 2015 *
Merritt

FLOURISH UNDER THE SUN

Based on an average property assessment
value of $325,000 with property taxes of

$3,018in 2019, the Property Tax dollars are
allocated this way:

I City of Merritt (56.4%)
¥ Education (37.9%)
I Library (5.7%)

$1,701

The $1,701 tax portion that goes to the City
is then distributed this way:

M Road Maintenance

M Snow & lce Management
W Traffic Management

I Police

" Fire

M Transit/Access Transit

M Planning for Growth

W Affordable Housing

B Community Grants

I Garbage & Waste Reduction
M Parks

I Recreation & Culture

Public feedback gathered through Citizen Budget will
be considered by City Council and Administration
prior to the final 2020Budget review, December 2019.

SAMPLE CONTENT



il [ ® & www.facebook.com/CityofMerritt/ ¢

n City of Merritt - Municipal Government Q Home  Create

|

for more information: MERRITT.CA

Merritt

City of Merritt -

Municipal

Government -

@CityofMerritt B R

Home b Liked v X\ Followingv = # Share - Contact Us @ Send Message

City of Merritt - Municipal Government

Merritt
November 7 at 8:01 AM - @

Employment Opportunity: Casual Maintenance Labourer — Recreation &
Facilities

Posting Expires: Friday, November 15, 2019

More info: www.merritt.ca/.../casual-maintenance-labourer-%E2%80%93-
recr...

We're hiring!

O N fa ce B OO0 k = Casual Maintenance Labourer

-Recreation & Facilities

0> 1 Comment 3 Shares

o Like (D comment @ Share O~

Most Relevant ~



Any Questions?



