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Co-op Placement

Subtitle
Duong Trinh

- 4th year Bachelor of Tourism Management at 

Thompson Rivers University

- Major: Festivals & Events

- Co-op Placement at City of Merritt: 

Tourism Coordinator (January 8 – May 1, 2020)



Co-op Placement

SubtitleExpectation:

- Hands-on Experience in Tourism

- Enhance knowledge about Tourism 

Marketing 

- Research on Tourism in Smaller 

Community

- Improve professional Skills and 

Personal Growth

Experience:

- Review Documents from Local, Regional 

and National Levels 

- Create Digital Content 

- Manage Social Media Accounts

- Communicate with Locals, Visitors and 

Organizations
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Tourism Merritt 
Social Media Recap

February 20 – March 12



Main Channels

Subtitle

@tourismmerritt

@tourismmerritt

@tourismmerritt

@tourismmerritt



Social Media and Tourism 
Marketing

Subtitle

Social Media is Important in Tourism Marketing:

- Engage and Communicate with Tourists pre, during and post trips

- Support Official Website (tourismmerritt.ca)

- Communicate with Other Tourism Organizations



Goals

1. Increase Engagement

2. Promote Events and 
Special Occasions

3. Encourage First-time 
Visitors and Returned 
Tourists 

1. Interact and Communicate 

2. Marketing Campaigns 

3. Improve Content



Actions



Actions

#MondayMerritt Photo Contest Weekly and Monthly events



Results

FacebookFebruary 20, 2020
(Starting)

March 12, 2020
(Current)

May 1, 2020 
(Goal)

Facebook 2250 2345 (↑95) 2750

Instagram 501 578 (↑77) 1000

Twitter 644 647 (↑3) 800

YouTube 69 71 (↑2) 100



Results

Improvement

Fastest Growing Page in the Area in 

the Past Month



Results
Improvement

- Significant Improvement 

- Organic Post Reach: 

500-1200/post



Results

- 1 Post/ 2 Days

- Increase Engagement

+ Instagram Story: 40  60+ Views/Story 

+ Profile Visits: 40  180 Times/Week 

+ More Messages, Reactions, Use of Tags/Hashtags

- Attention from Provincial Organizations, Local 

Community and Visitors

Improvement



Results
Improvement

Significant Improvement Can be Seen from Statistics 



Results

Improvement

- Increase Number of 

Subscribers 

- Videos Have been 

Scheduled 

throughout the Year



What Could Be 
Improved?

- Target Market: Visitors and Local Community

- Frequency of Posts

- Increase Post/Website Clicks, Reactions, Comments and Shares

- Improve Response Time on Social Media 

- Continue Delivering Excellent Service to Encourage Online Checkins

and Recommendations.  



Social Responses



Thank You For 
Listening!


